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Marketing Management challenges the traditional view of marketing as a function, considering it instead as a
series of processes pervading the entire organization and involving most personnel as part-time marketers.
The authors argue that every company or institution must manage four main processes: strategic positioning,
market intelligence, value creation and value generation.

Adopting a global approach, the book focuses on value creation and introduces students to the tools of the
marketing mix in a process oriented manner.

New to this edition:

- New coverage of technology applications and developments and B2B marketing
- Consistent focus on value creation throughout

- More examplesto illustrate theory

- Enhanced pedagogy including long case studies and exercises in every chapter

With its unique approach and international coverage, this book is essential reading for advanced

undergraduate and postgraduate students of Marketing Management and will also appeal to MBA and other
post-experience students.
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From reader reviews:
Allison Sala;

This Marketing Management: A Value-Creation Process tend to be reliable for you who want to certainly be
asuccessful person, why. The reason why of this Marketing Management: A Value-Creation Process can be
one of the great books you must have will be giving you more than just simple examining food but feed you
actually with information that perhaps will shock your earlier knowledge. This book will be handy, you can
bring it all over the place and whenever your conditions in the e-book and printed ones. Beside that this
Marketing Management: A Vaue-Creation Process forcing you to have an enormous of experience such as
rich vocabulary, giving you tria run of critical thinking that we know it useful in your day pastime. So, let's
have it and luxuriate in reading.

Violet | verson:

Reading a e-book can be one of alot of action that everyone in the world likes. Do you like reading book so.
There are alot of reasons why people fantastic. First reading a book will give you alot of new info. When
you read a book you will get new information simply because book is one of several waysto share the
information or maybe their idea. Second, reading a book will make you more imaginative. When you reading
abook especialy fictional book the author will bring that you imagine the story how the personas do it
anything. Third, you may share your knowledge to some others. When you read this Marketing

Management: A Value-Creation Process, you are able to tells your family, friends as well as soon about
yours e-book. Y our knowledge can inspire others, make them reading a book.

Patrick Bodin:

Y ou are able to spend your freetime to learn this book this book. This Marketing Management: A Value-
Creation Processis simpleto deliver you can read it in the playground, in the beach, train and also soon. If
you did not possess much space to bring the printed book, you can buy the particular e-book. It is make you
much easier to read it. Y ou can save typically the book in your smart phone. Consequently there are alot of
benefits that you will get when one buys this book.

Henrietta Belcher:

With this erawhich is the greater man or woman or who has ability to do something more are more treasured
than other. Do you want to become among it? It isjust simple solution to have that. What you needto dois
just spending your time almost no but quite enough to experience alook at some books. One of many books
inthe top list in your reading list is Marketing Management: A Value-Creation Process. This book that is
certainly qualified as The Hungry Hills can get you closer in growing to be precious person. By looking
upwards and review this e-book you can get many advantages.
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